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It was a “groovy” night as Salina Art Center 
hosted their annual Gala fundraiser to 
celebrate Anniversary45.  The Studio54 
themed-night welcomed guests in their disco 
party attire and raised over $78,000 in cash, 
gifts, and services to support Art Center 
programs funded through the Salina Art 
Center Endowment Foundation. 

Annual Gala proceeds create opportunities 
for hundreds of children and adults to attend 
classes, workshops, and special programs 
through Salina Art Center each year.  

The Art Center wishes to thank the following 
sponsors who helped make this year’s event 
successful:  Great Plains Periodontics & 
Implant Dentistry, The Bennington State Bank, 
Salina Regional Health Center, Heritage Real 
Estate Advisors, Wedel Financial Group, Blue 
Beacon, Vortex, United Capital Management 
of Kansas, Holm Automotive, Equity Bank, 
JGR, Repco, Pinion, Advantage Trust 
Company, Kansas Bankers Technologies, First 
Bank Kansas, Acoustic Sounds, and Lauren 
Quinn Flower Boutique.  For a full list of 
sponsors, visit our website.

The Salina Art Center is in historic downtown 
Salina, Kansas, and has a national reputation 
as an innovative, artist-supportive, and 
audience-responsive institution. Creative 
approaches to programming have positioned 
the Art Center as a regional leader using art 
as a catalyst for generating conversations 
around ideas and issues relevant to personal 
and community development. The Art Center 
carries out its mission through visiting artists, 
education, eÝhibition, film and video, and 
outreach programs designed to provide 
everyone with meaningful experiences 
through active encounters with viewing 
and making visual art.  The Art Center has 
three distinct facilities: the Art Center, which 
houses a contemporary art museum and 
administrative offices; the Ƃrt Center Cinema, 
a movie theater for first�run inde«endent, 
documentary, and international films; and the 
Warehouse Education Studio, an artist maker 
space and education facility that includes a 
ceramics studio.

membership is an investment!
At our annual membership meeting, I was proud to present a 
very good report about the accomplishments of the past year. 
As you can see from the data included in our Annual Report, 
we had a fabulous year.

Exhibitions were stellar — kicking off with Frank Shaw’s mind-
blowing decent into puzzlement, ReConsider, and ending with 
Point of View’s visceral emersion into voyeurism. The 
Warehouse Education Studio is hopping every day. Adult Art 
Education classes, especially ceramics classes, are growing. 
Ticket sales at the Cinema are rivaling numbers from 2018. We 
have recovered from a major global catastrophe that was the 
demise of many of our institution peers and friends. 

● How did we do it? 
● Membership.  

Salina Art Center members make it all happen.
Membership is a wise investment for anyone who loves art 
experiences. From discounts on movie tickets and classes to 
advance notice and special member only programming — 
membership is a solid financial decision. Our members 
recognize the value of investing in membership for 
themselves and their families. 

What they may not realize is that their membership is an 
investment in their community. Together we are all 
committed to Salina being the best place to live, raise a family, 
and retire. Salina Art Center is central to quality of life in so 
many ways. 

● Members keep our lights on, and bills paid. Membership 
income accounts for a quarter of our entire operating 
budget each year. 

● Members allow us to fund scholarships so youth are not 
turned away from art classes because of financial barriers. 
Membership funds programs, movies, artist talks, road trips. 

● Membership provides for all the free programming we 
offer, like Second Saturday art making.

Members are the real heroes of the Art Center. Every member, 
every level. We couldn’t do it without you. Thank you for your 
membership and your investment in our community.

THE YEAR at a glance
FINANCIAL POSITION THROUGH APRIL 30, 2023
OPERATING ASSETS
Total Current Operating Assets ................................$71,840
Other Operating Assets ........................................$1,573,065
Current Total Building Assets ...............................$1,193,892
Total Organization Assets ....................................$2,838,797

LIABILITIES & EQUITY
Operational Liabilities .................................................. $12,694
Operational Equity ...................................................$1,632,211
Total Building L & E ..................................................$1,193,892
Total Organization L&E..........................................$2,838,797

FINANCIAL POSITION THROUGH APRIL 30, 20221

OPERATING ASSETS
Total Current Assets .................................................. $196,872
Other Assets ............................................................. $1,722,921
Total Assets ................................................................$1,919,793

LIABILITIES & EQUITY
Liabilities  ........................................................................... $11,130
Equity  ..........................................................................$1,908,663
Total Liabilities & Equity  ........................................$1,919,793

● 4,967 children, youth, and adults 
participated in classes at the 
Warehouse Education Studio, 
workshops, openings, and 
special events (2021: 1,147 | 
2022: 2,598)

● 4,826 tickets were sold to the 
Art Center Cinema (2021: 1,909 | 
2022: 3,873)

● 5,636 visitors to the Art Center 
galleries (2021: 2,247 | 2022: 
4,338)

● 61 artist talks, Cinema talks, 
Lunch & Learns, and special 
events were offered this year 
(2021: 56 | 2022: 50)

● 19 paid teaching artists worked 
to provide classes (2022: 16)

● $78,631 was raised during the 
annual Gala (2022: $76,587)

● 1,339 people visited “Open 
Studio” at the Warehouse to 
work independently (2022: 388)

● 5% of our paid members live 
outside of Saline County. 34% of 
exhibition visitors who complete 
a survey report a zip code 
beyond “674.”

● Salina Art Center directly 
coordinated 153 overnight stays 
by artists and special guests.

BY THE NUMBERS 
MAY 2022-MAY 2023

● Annual budget: $572,567
● 5 full-time staff, 19 part-time staff
● Building Creatively capital campaign 

has raised $1,021,596 to date

● 197 participants
● 15 teachers
● 2 volunteers
● 158 youth participants
● 39 adults participants
● 280 total art-making hours
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